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During the course of this presentation, we may make forward-looking statements regarding future events or 
the expected performance of the company. We caution you that such statements reflect our current 
expectations and estimates based on factors currently known to us and that actual events or results could 
differ materially. For important factors that may cause actual results to differ from those contained in our 
forward-looking statements, please review our filings with the SEC.

The forward-looking statements made in this presentation are being made as of the time and date of its live 
presentation. If reviewed after its live presentation, this presentation may not contain current or accurate 
information. We do not assume any obligation to update any forward looking statements we may make. In 
addition, any information about our roadmap outlines our general product direction and is subject to change 
at any time without notice. It is for informational purposes only and shall not be incorporated into any contract 
or other commitment. Splunk undertakes no obligation either to develop the features or functionality 
described or to include any such feature or functionality in a future release.

Splunk, Splunk>, Listen to Your Data, The Engine for Machine Data, Splunk Cloud, Splunk Light and SPL are trademarks and registered trademarks of Splunk Inc. in 
the United States and other countries. All other brand names, product names, or trademarks belong to their respective owners. © 2017 Splunk Inc. All rights reserved.

Forward-Looking Statements

THIS SLIDE IS REQUIRED FOR ALL 3 PARTY PRESENTATIONS.



▶ Splunk Sales Engineer
▶ Passionate about analytics and data science
▶ Engineer and developer

• Java, Javascript, Swift, Objective-C & iOS
▶ Consulting and Product Management background
▶ Foodie

About Me
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Bertrand Russell

“The greatest challenge to any thinker 
is stating the problem in a way that 

will allow a solution.”



▶ Webinars
▶ KPIs
▶ Existing measurement tools
▶ Data challenges
▶ Splunking Webinar Data

• Splunk as a Data Analytics tool
▶ Next steps

Agenda



▶ Maximize the impact of our 
demo efforts

▶ Reach new audiences
▶ Ensure everyone has a solid 

foundation knowledge of Splunk
▶ Create a community

Webinars
Spreading the love of Splunk





▶ Webinar Attendance Rate
• Industry average = 40 - 50% 

(Source: ReadyTalk)
▶ Average Viewership

• Industry average = 53 minutes
(Source: ReadyTalk)

▶ Poll usage
• Industry average = 34% of the times

(Source: ReadyTalk)
▶ Average cost

• Industry average = 100-1000 USD
(Source: ReadyTalk)

▶ Qualified leads
• Industry average = 20%-40% of attendees 

(Source: ReadyTalk)
▶ Webinars enjoyable

• Industry average = 48% (Source: Redback 
Conferencing)

▶ Promotion prior to webinar
• Industry best practice = 3 weeks 

(Source: ReadyTalk)
▶ Webinar Registration

• Registration patterns

Webinar KPIs
Identifying the keys of success



Webex Measurement Tools
Attendance Report
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Demo
I’ll believe it when I see it
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1. Integration of KPIs external to 
Webex data

2. Integration with Salesforce

3. Continue to improve usage of polls

4. Gather feedback from attendees

Data-driven strategy, 
oh yeah!

Next Steps
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Don't forget to rate this session in the 
.conf2017 mobile app

Thank You


